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SELECTED PROFESSIONAL PAPERS AND PRESENTATIONS
by Michael Atkin
“Athlete Endorsements, What’s More Effective: Sports Ability or Likeability?” Sent to clients of William Esty Company, New York, 1974.
“Core Audience Theory.” Presented to clients of Needham Harper & Steers, New York, 1983.

“New Technologies Will Force Global Ad Strategies.” Presented to clients of Needham Harper Worldwide at the British Academy of Film and Television, London, 1983.
“Stationary Satellites: New Opportunities for Global TV Commercials.” Presented to a client of Needham Harper Worldwide, Paris, 1985.
“Media Planning and Buying Organization: New Approaches.” Presented to top management of DDB Needham Worldwide and Omnicom Inc., New York, 1986.

“Planning Media for ROI.” Presented to top management of the global offices of DDB Needham Worldwide, New York, 1987.
“The Effect of Increasing Commercial Load on TV Commercial Recall.” Co-authored with Martin Horn and Edward Thorsen. Journal of Advertising Research (1988).

“Fundamentals for Success in Direct Selling.” Presented on behalf of Lands’ End Inc. to the European Retailers Convocations, London, Manchester, Edinburgh, 1992.

“Two-Way Interactive versus One-Way Selling Media.” Presented at the New Electronic Media Symposium, New Orleans, 1994.
“Lands’ End: Electronic Selling via the Internet.” Presented to top management of Lands’ End Inc., Dodgeville, Wisconsin, 1994.
“The Reciprocal Influence of Creative People and Media Characteristics on the Development of New Media.” Presented at the Interactive Media Conference, Los Angeles, 1995.

“The Profit in Strong Customer Relationships.” Presented at the American Bankers Association Annual Conference, Honolulu, 1996.

“Strategies for Selling via the Internet.” Presented at the University of Wisconsin School of Business, Madison, Wisconsin, 1997.
“Spotting Technologies With Impact.” Presented at the University of Wisconsin School of Business, Madison, Wisconsin, 1999.

“The Effects of Organization on New Technology Implementation.” Presented at the University of Wisconsin School of Business, Madison, Wisconsin, 2000.

 “Brand Manifesto: Foundation for Digital Strategy.” Presented to clients of the Madison Consulting Partnership, Madison, Wisconsin, 2002.
“Brand Promise Segmentation.” Presented to a client of the Madison Consulting Partnership, Denver, 2006.

“The Great Recession Produces an Evolved Consumer.” Presented to clients of OMD, Dusseldorf, 2009.
“Allocating TV Commercials by Brand Affinity.” Presented to a client of OMD, San Francisco, 2010.
“Understanding Millennials.” Presented to a client of OMD, Santa Clara, 2011.

“Does 3D Television Have a Future?” Presented to clients of OMD, New York, 2011.
“Choosing a Fragrance is Choosing a Partner.” Presented to a client of OMD, New York, 2012.
